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Ten Things you can do right now  
to rank higher Online 

Let me know if you’d like some help 

 
1. Be sure you are registered at www.Google.com/business. This will 

validate your business so it can show up in Google Local Searches. 
Even if your business is not just local, this is still important to build 
validity in the eyes of the search engine. 

2. Be sure to register your website at www.Google.com/webmasters. 
Here you can verify site ownership, upload a site map and more. 

3. Make sure your site is Mobile Verified at 
https://search.google.com/search-console/mobile-friendly If you site 
is not mobile friendly Google may not rank you on mobile devices 

4. Once you are registered at www.Google.com/business be sure to 
start collecting good Google Reviews for your business 

5. Use Google Ad Words Keyword Planner Tool at 
https://adwords.google.com/home/tools/keyword-planner/ to be 
sure people are searching for the words you are targeting with your 
website and to discover other words that people are searching on 
that you might not be aware. 

6. Be sure to get registered at Bing Local https://www.bingplaces.com/ 
7. Consider using Aabaco Small Business ‘Market Locally’ tool.  This will 

get your listed in Yahoo local directories and will also update your 
listings in up to 60 other online directories 

8. Make sure you get a You Tube Account associated with the Google 
Log in for your business 

9. Start using Facebook.  Facebook is the most powerful tool to get 
people talking about your business. 

10. Find out how you are current ranking on up to 100 keywords 
how you are listed in many online directories.  Get your first sample 
report for only $18.50. (1/2 the normal fee) This will give you 
intelligence to know what is missing and what you can do to improve.  

 
 
 

 
 

http://www.google.com/business
http://www.google.com/webmasters
https://search.google.com/search-console/mobile-friendly
http://www.google.com/business
https://adwords.google.com/home/tools/keyword-planner/
https://www.bingplaces.com/
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Legal Disclaimer 

 

 

Just to be clear. The ideas and opinions expressed in this document are my own. I have no formal 
education on these topics and all the information I share is based on my own opinion and personal 
experience as a self-trained web site designer and local area marketing provider.  
 

There are many experienced experts online and I suggest you do your own due diligence to 
discover the best resources for your personal situation. 
 

I have done my best to provide accurate and current information. Since the Internet is changing so 
frequently and so fast I cannot guarantee the accurateness of the information provided.  

 

This is a general outline provided for your own enlightenment. I encourage you to use other service 

providers if their services fill you needs more completely. I am not an employee of Google or any other 

entity and I defer you to their websites for the final conclusion on any of the opinions expressed here. 
 

This document is simply a guide to stimulate a new kind of thinking and to open you up to thinking 
in new ways about how to use your website to market online and get new business.  
 

This is not intended to be legal, financial, tax, accounting, compliance or other business-related advice. 
 

Anyone who uses this information should use it as a beginner’s guide only. You should consult your 
own legal, accounting or other advisors before implementing any of the recommendations. I cannot 
guarantee that you will succeed by following my recommendations because success is based on 
many factors such as your marketing budget, your skill level and many other conditions.  

 

I will not be liable to the user or any other person for any costs or damages or any other outcomes 
of any kind, including but not limited to indirect, consequential, special, incidental. Or other costs or 
damages. 

 

All the materials in this document, unless indicated otherwise are the original and sole intellectual 
property of Darold R. Turock. Any reuse, resale, duplication, distribution of or un-credited reference to 
any of thematerials contained in or referenced by this document constitutes a violation of the 
Copyright and Terms of Use ofthis document, unless specified otherwise in writing by the creator of 
the materials. 
 

Thanks for reading that! 
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What This Guide is & How to Use It 

 
 

 

This guide is meant to be a tool to give you some basic understand of what is involved in marketing 
your offline business online. 
 

I recognize that you and your business are unique and that what might work best for someone else may not 
fit your type of business, unique circumstances or budget. 
 

This guide is about a practical way to think both about web design and local online marketing.  

 

I will ask you to consider and know what your specific goals are. You need to know what you want 
to accomplish before you choose the tools to help you accomplish it.  

 

We will discuss the difference between Industrial Age Advertisements and the Dynamic Communication Tool 
the Internet is and why it expands the whole concept of ‘Advertising’ in a powerful new way to get your 
message to the world – and, surprisingly enough, at a much lower cost than traditional methods.  

 

I will talk about the concept of Search Engines and, once you understand that, talk about how you can take 
steps to get your company and products or services ranking higher online.  

 

Then, you’ll look at the value of a website visitor. You spent time and money to get someone to your website 
and you may only have one chance to capture their information. It has been said that people need at least 7 
exposures to an idea before they buy. If someone came to your website they may be looking now or later.  
 
They may be doing comparison shopping. What can you do to deliver great value to these visitors BEFORE 
they ever become a customer? 

 

We’ll look at why getting listed in the Search Engines is important but I will try to convince you that this is 
not enough. Just getting a website setup with the right keywords and structure is foundational but it is only 

the beginning. We’ll look at the concept of Content Marketing and why that is crucial to your ranking and 
sales success. 
 

We’ll look at how to set up your in house online marketing schedule. What tasks do you need to do on a 
regular basis and who will do them? How will you evaluate your performance and make adjustments as 
needed? 

 

How can you use the Internet to research the best tools for your particular business and be able to choose 
outside professional assistance based on your understanding of how marketing works so that you can make 
educated decisions whenever you spend your hard earned marketing dollars. 
 

Lastly, you need to stay up to date with current trends, new tools and other ideas as they become available. I 
will keep you up to date with a lot of it with my newsletter and other email notification alerts. You will also be 
able to access many tools and resources mentioned in this document at my website. 
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Understanding Practical Web Design & Local Area Marketing 

 

 

Before you create your marketing plan you need to know what you are trying to do. This basic 
understanding will give you the insights you need to create an effective Online Marketing Plan  

 

The common challenge we all have is that, if you’re over 25, you probably haven’t had any formal education 
about the Internet and Online Marketing. You may make important decisions about your business growth and 
development based on your own research or you may depend on someone else to guide you. 
 

This guide is my opinion. It is right and true or are there countless other possibilities? You bet there are!  

 

What is different with this guide, however, is that I will encourage you to educate yourself so that you can 
make the most educated and best decisions for your unique company.  
 

Practical Web Design 

 

You have many choices for choosing and developing a website It all depends on what you need to 
communicate, what your budget is and how much you want to get new business online. 
 

Low end 

 

If you have a simple compelling message that you can easily design then you may consider the low cost ‘plug 
and play’ website options. These low cost options can have you up and running in a day.  
 

The acid test is this: “Does your website generate all the new and repeat business you need and want?”  

 

If you can answer “Yes!” to that question then your website communication tool is doing its job. It’s all you 
need unless you want to provide a sharper, more dynamic and customized online storefront for your business. 
 

High End 

 

If you want a central hub to present a comprehensive, interesting and useful overview of your business 

and provide other online functions then you can employ any of the many web design service companies in 

your community. You can find people highly trained in different coding languages who can develop a high 

end website. These companies may charge you thousands of dollars for your website development project 

with additional charges for updates and other additions. 
 

The Best End: Learn to do it yourself 

 

The Internet is the new communication tool. You can become your own newspaper, post office and 
radio/television station. Search results are based on useful and current information. Therefore you need to 

deliver useful and current information consistently in order to win the favor of the Search Engines and your 
potential customers. 
 

When the telephone was invented you had to call the operator to make a call. Would you want to do that 
now? When the Internet was invented you had to call your web designer to make a change to your 
website. Why would you want to do that? 
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There are two major misconceptions about learning web design: 
 

#1 You need to have a degree in programming to know how to design websites 

 

If you have a need for a highly technical website then you probably need a highly technical design 
team. If you have huge databases and intricate calculations on your website you probably want to 
have a professionally trained scientific web designer. 

 

The practical reality is that you may simply have some information about your company and your 
products and services that you want to present in a professional manner in order to establish an 
impressive presence on line and attract new business. 

 

#2 It’s too hard to learn 

 

There are new software programs that will enable you to learn website design with a very small level of 

programming skills that you can easily learn. You don’t need to learn a programming language, you just 

need to learn how to use the program. It’s easy to learn once you’re past the initial resistance you will 

feel. If you’re a self-starter you can learn it independently, like I did. I offer a remote training and 

tutoring service if you want to speed up your learning curve and have a ‘go to person’ to answer 

questions in a live personal web meeting. 
 

Imagine you had a program on your computer that looked a bit like a word document with everything on your 
website laid out in graphic format? 

 

You want to add a page, add a photo, insert a new video, create a new gallery or change the length of a page, 
for example. 
 

You can change the copy on the page at a moment’s notice and boom!, you update it online. 10 minutes, no 
extra cost and you didn’t have to call anyone to do it for you!  
 

You want to tweak the keywords on the page? Done 
 

Easily insert code for Google analytics, easily cut and post videos and insert links.  
 

You want to create a landing page for something else? Done.  
 

You want to create custom graphics or edit photos? Done.  
 

When you’re finished, save, export, upload and your changes are live!  

 

Check out my web design training program for more details on how you can get this done for a lot less 
than you may think. 
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Practical Local Area Marketing 

 

Getting found on the Search Engines is a hot topic these days! We feel an urgency to get listed and frustrated 

when we don’t. Everybody and their brother & sister are calling to offer SEO services. These services can be 
expensive and it’s important to be sure you are making the right marketing decisions and spending your 
money wisely. 
 

The common belief is that if you can just get listed, then you’ll get more business. While this is important, it’s 
only part of the story. 
 

Getting people to your website is only the first step in the marketing funnel of your Online Marketing Plan  
 

Why this is important and why it’s only part of the strategy:  
 

The basic outline of your online marketing plan is: 

 

• Get your target audience to land on your website
• Get them to stay for a while
• Create many Calls to Action
• Capture their Contact Information on a list 

Build a List 
 

Build a relationship with the list  
Monetize your list  

• Focus on Content Marketing
• Get on the Busy Streets on the Internet
• Drive people to your website using other methods than search
• Brand yourself as the expert in your field (Declare it and be it) 


• Take action, evaluate and take the next indicated action. Be like a jet pilot, adjust your course 

according to the results you get. Each action you take indicates if it’s working or not. You will find 
some things that work really well, do more of those. Other things won’t work at all – discard them. 
But, keep your eye on the goal.


• Evaluate your performance, research your competition, understand and fill the needs of your potential 

clients in newer and imaginative ways.
• Never give up.

 

How to get started? 
 

First step is to examine your own mindset about marketing and recognize that this is a new way of marketing.  
 

The second step is to understand what the search engines want and give it to them.  
 

And, lastly, it’s to use good information to serve your potential clients. You do it because you want to make a 
difference and you know that some of those potential clients will become clients, while the others will receive 
a contribution that you willingly make because you care that the world works well for everyone.  

 
 
 
 
 
 

7 



Examine Your Marketing Mindset 

 

We are easing out of the Industrial Age and entering the Information Age. This is an real occurrence and we 
and in the midst of the time when we are leaving behind outdated methods of doing business and entering a 
new realm of marketing. 
 

In the Industrial Age we thought about putting an ad in the phone directory once a year and we paid a lot of 
money to do that. We thought about putting up billboards, doing mailings or getting on the radio or TV. It was 

all about creating a one way message that got our advertisement ‘out there’. Each of these methods cost a lot 
of money. 
 

If we are still in the Industrial Age mentality then we think about the Internet in the same way. We think 
about creating a one way advertisement that gets ‘out there’. So, we want to create a website with the right 

keywords and get the copy ‘just right’ and put it out there on the ‘online directory’. It’s almost like we think 
that we should show up under “P” if we are a plumber, for example.  

 

The reality is that the Search Engines are to the Information Age what the Phone Directories were to the  
Industrial or Telephone/Fax Age. The difference is that the ‘listings’ in the Search Engines are dynamic 
and change from moment to moment based on many factors. 
 

Some businesses just want to put up a website and never pay any more attention to it.  

 

When it doesn’t produce results, they say “This newfangled thing doesn’t work!” Is that the truth or is it that 
they just don’t know HOW it works? 

 

Other business, aware of the change, try to get listed for the keywords they want to target, if they understand 

what keywords are. Once they take off on this path then they try to understand the way the search engines 

filter their data to try and rank higher. Some try to trick the search engines or figure out ways to get around 

the search engine filters. Google is constantly changing how it ranks websites and it takes a full time technical 

person to figure it out and then they change it again and you’re back to the same starting point. It is 

frustrating and irritating to try and do it this way. 
 

Enter Practical and Fundamental SEO 
 

 

Examining how the Search Engines work and implementing needed changes is important. You can find out 
how Google works by visiting their website and asking questions and actually reading the directions they give 
you. Visit their You Tube Channel for video directions. But, I wouldn’t obsess about it.  

 

If you’re like most business owners you don’t have the time or the budget to do this full time. If you do, 
that’s better, but it may not really be necessary, depending on your location and your niche.  

 

Do this some of the time, but devote more of your time to understanding how to be a savvy business owner 
in the information age and focus on delivering useful information and being of service. 
 

This is the core center of success in the Information Age. 
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The first step is to recognize what the Search Engines are trying to do.  

 

Think about what you want when you do a search online. If you’re looking for vitamins you want useful 
information to educate yourself and find the best places to get those vitamins. You don’t want to see ads 
about new cars or dog treats and you don’t want 15 replicated affiliate pages for the same vitamin company.  
 

Now apply this to your business. 
 

If someone is searching for what you do, what do you think they would want to find?  
 

They want useful current information that fills a need they have. 
 

They want to be convinced that you are the one to choose. 
 

So, what are the Search Engines Trying to Do? 
 

They want to know that your website has useful current informationthat fills a need. 
 

And they want to be convinced through social proof that you are the best one to list. 
 
 

 

PRACTICAL SEO is the science of figuring out how to deliver useful current information that people like and 
showing proof of the value of that information.  
 

If you do that, then perhaps, you’ll fly right by the filters trying to weed out all the garbage.  

 

Analyze your competition. Find out what they are doing. Find out what directories they are listed in and get 

listed there yourself. Do they use Social Media? What other tools are they using? Examine their websites. 
What can you learn from examining their websites and websites of other similar businesses in other cities 

around the world? 
 

Conclusion: 
 

You are living in a rare moment of opportunity. In the next few years everyone will be using the Internet 
and more people will be using mobile devices and iPads. This is where people will get their information. 
 

Are you going to be a visionary leader during this time and set your company up as a leader during this 
time when it is still easier to do so? 
 

Only those business owners with Vision and Foresight will actually do that.  
 

I hope you will be one. 
 

And, I hope this guide is useful to help you do that! 
 
 

 

Darry Turock 
 

610 740 4605 
 

www.ElectricStoreFront.com 
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CREATING YOUR ONLINE MARKETING PLAN 

 

GOALS OF YOUR ONLINE MARKETING PLAN 

 

1. Position yourself to get found online  
a. On Page Factors  
b. Off Page Factors  

2. Convert your website visitors into leads & customers  
3. Drive traffic to your website  

a. The Power of Building a List  
b. Content Marketing  
c. Get on the Busy Streets (Alexa.com)  
d. Many fish hooks  

4. Who will do this job?  
5. What needs to be done and when?  
6. Review your performance regularly and make adjustments as needed  
7. Choose other professional services based on your needs and results  
8. Stay up to speed and keep on top of current trends  
 

 

1. Position yourself to get found online:  
a. Some On Page Factors. Identifies your site for particular keywords. The Search Engines need 

to know that your website is appropriate for any search term (keyword). Commonly your 

business will show up easily for your company name and location. This means that people 

who know you company name will easily be able to find your website. However, more 

importantly, you want people to find your website if they are looking for your product or 

service and don’t yet know about your company. Check the signup bonus page for a link to a 

tool I created to help you do that research. 
 

i. Get familiar with keywords and know which words people are using when searching for 

your product or service. (Not what you think they are using but finding out what terms 

people are actually using.) See a free tool for that at the link in the box above. Build and 

print a list of your target keywords and use those words on your website and in your 

copy as much as possible. 
 

ii. Once you know those keywords then put them on your website is the format that the 
Google robots like to read. This includes heading tags, picture tags, page titles, 
descriptions, links using bold and italic formats and meta tags. 

 
iii. Make sure your site is Google verified using Google Webmaster Tools and upload a 

sitemap.xml for starters. Use Google’s Webmaster’s Guide to find out exactly what they 
want. View their You Tube videos, especially videos by Matt Cutts. Do a search.  
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b. Some Off Page Factors(Indicators that Search Engines Use). The On Page Factors identifies 
your site for particular keywords. The off page factors give proof to the search engines that 
you site is the best one to list.  

i. Authority & Credibility: Social Proof  
1. Social Media Signals (Indirect)  
2. Directory listings and Citations. All complete, consistent & accurate info.  
3. Quality Backlinks vs Self-Generated Backlinks  

ii. Google, Yahoo, Bing & Other Reviews  
iii. Age of your domain  
iv. How long people stay on your site 

 
 
 

2. Convert Your Website Visitors Into Leads & CustomersGetting found online is only the start 
 

of the process for online marketing success. When you are successful at ranking for the keywords you 
are targeting you then need to focus on how you are going to deliver your information in a way that  
compels the visitor to take some action. 

 

a. Of course, you hope they will call you and do business. The small percentage of people who are 
searching to buy right now will call you right now. Again, this depends on your business model. 
If you sell pizza they are probably ready to buy now. If you do construction they may not be 
ready today. 

 
b. What if they are comparison shopping or are not ready to purchase today? How can you 

deliver value to them in such a way that you build a relationship with them before you ever 
even meet them? How can you engage your website visitors so you can continue to give value 
and establish yourself as the authority they would naturally go to when they are ready to buy?  

 
c. Your business model will determine the type of conversion factors you will use. A conversion 

factor is something that enables you to know who they are so that you can continue to 
communicate with them by collecting their contact information. 

 
i. Building an email list (A monthly newsletter and means to send out special 

announcements should be a priority for your website no matter what type of business 
you have.) 

 
ii. Collecting text phone numbers on a text list is especially useful for restaurants or for 

time sensitive repeat business. 
 

iii. Facebook LIKES is an awesome way to get your message in front of an ever growing 
large group of potential clients and since Facebook is the third most visited website in 
the world. This is definitely a busy street online. 
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3. Drive Traffic to Your Website Now that you have a foundation to be found on the internet and 
have systems set up to collect contact information of website visitors you are ready to find 
additional ways to get more website visitors by delivering value to those leads in such a way that 
they naturally think of you when they are ready to buy and they willingly become your online word 
of mouth marketing system.  

4. Three Steps to Email or Other List Marketing  
i. Build a list (Email list or Facebook Likes)  

ii. Build a relationship with your list by giving great value  
iii. Monetize your list 

 

Email and list marketing. The foundation of a successful web business is to focus on building a list 
of people who have expressed an interest in your product or service. As you give them real value 
then some of them will naturally become customers of your products or services. 

 

Example a: You sell garden supplies and you invite website visitors to sign up on your 
gardening tips newsletter. Once a week or twice a month or once a month you send out a 
newsletter with some gardening tips. 

 

• You make a short video of how to plant tulip bulbs and include that in 
the newsletter.



• You put that same video on You Tube with a link back to your website and then 
take that video and also post it on your Google+ Page, your Facebook Business Page 
and on your blog (Plus any other networking services you use like Linked In for one 
example).


• Every time you add this piece of content to You Tube or Facebook or Google+ 

there is an opportunity for others to share that information with others.


• Maybe Mary likes your post on Facebook and shares it with her wider network who also 

want to get gardening tips so they sign up on your email list or at least LIKE your 

Facebook page. When you send your Newsletter to Joe he forwards it to his sister and 

his daughter who also want to get gardening tips and sign up on your newsletter and 

then may share it with their network as well. If it’s really good information and it goes 

viral – then you may vastly expand your outreach with one piece of content.


• You keep giving great value and, at the end of each newsletter, you announce 
specials and feature other things on sale at your store and offer a call to action.

 

Example b: You sell pizza.  

• You put up a sign on the wall behind your counter “Text JOES PIZZA” to 555 555 12 


12. When they do they get a text back they can use as a coupon for a free drink. 
Now they are on your text list


• Every Friday about 3 pm you send out a text to this list reminding them that this 

week’s special is really good and that you want to solve their “What’s For 
Dinner problem”
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• You put an additional text signup form on your website. People send a text and they 
bring in that text to get their free drink.


• You put an email sign up form for people who want to use email and you email them 

once a week with your specials.


• You keep putting pictures and reminders on your Facebook page. Wow! A picture 
of a hot steaming pizza! I’m tired. This week’s been tough. I sure could use a nice 
dinner like that!

 
 

 

Example c: You sign up on my email list and 
 

• I send you this free e-book plus a ton of resources at my website to help you learn 
how to market your business online.

• I show you great tools that you can use for your company, many of them free.
• I keep you up to date on news regarding Local Area Marketing 


• If you like the information I share and feel I can help you, you will use some of 

my services.
 
 

 

Email and list marketing. The foundation of your successful web marketing plan is to focus on building a list of  
people who have expressed an interest in your product or service. As you give them real value then some of 
them will become customers. 
 

 

5. Get on the busy Internet Streets. (The Big Three)  
a. Google is the most visited Website in the world. 

b. YouTuve is the 2nd most visited website in the world.  
c. Facebook is the 3rd 

 
Visit Alexa.com and see that Google, Facebook and You Tube are the three most 

visited sites on the Internet. These three should be your initial focal points. You 

can expand to other networks later, but develop a solid foundation with your 

Google Plus Page, Your Facebook Business Page and Your You Tube Channel. 
 

6. Put out many fishing hooks in Internet LandYour website is only one ‘hook’ out in the sea. 
 

How many more do you want to put out there? Each You Tube Video, each Facebook post, each blog 
post you make, all become more “fish hooks”. You can write articles and put them on article sharing 

sites. You can do an online press releases and ride on the authority of the press release site’s domain. 

You can target specific keywords with specific postings to any of these entities. Your prospects may 

first find your You Tube Video or article or Press Release which will them lead them to your website.  
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7. Setup your marketing person and schedule regular tasksYou now have a new job at your 
 

office. Who’s going to do it? Usually someone in the office can take it on as part of their regular duties 
or maybe you want to do it yourself. You can even hire a teenager or part timer to do it for you.  

 

8. Monthly check your statistics. How much of your business came from the Internet? How many 
new leads do you have on your email list this month? How many new Facebook likes? How many new 
videos or blog posts did you get done? How are you ranking this month for your targeted keywords. 
Which ones are ranking and which ones are not. How can you rank better for the ones your are not?  

9. Keep using the Internet to educate yourself Get in the habit of spending a few minutes  
researching how to market on line. Search Google and search You Tube.  

10. Choose professional help based on knowing what you need. Once you have the basics 
 

handled then you can consider if you want to purchase some outside marketing assistance.   

11. Keep reading my newsletter and use the online resources. I will give you many ideas that can 
 

help you customize your online marketing plan to your specific needs. 
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Conclusion 
 
 
 
 
 
 
 
 
 
 

 

We are living at a unique time in history when things are changing rapidly in the world.  
 

This Crisis Time is a Time of Opportunity. 
 

More millionaires were made during the great depression than in any other time in history. 
 

Today, it’s the same. 
 

Most businesses don’t know how online marketing works. 

 

 

If you will follow these basic steps as an outline for your personal research and adjust your 
marketing plan based on your particular business and incorporate other ideas you discover as 

well you will soon be on a path to leave your niche online. 

 

 

The Internet gives a small company the same opportunity to present yourself powerfully as 
any large corporation. 

 

 

If you have what people want and need and if you can give it to them they don’t care if you’re 
working from your shorts at your kitchen table or if you are sitting in a board room. 

 

The information is about value and service. 

 

Take it and let me know how you’re doing! 

 

Submit any questions you have at my website and I look forward to your great success!  

 

 

Visit my website for many customized services to help you create your own unique 
Online Marketing Plan, Custom Web Design & Training Services, Local Area Marketing 
Tools & Assistance and More. 

 

Call with any questions: 

 

Darry Turock 610 740 4605 www.ElectricStoreFront.com 
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